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UNIVERSITY OF HOUSTON
CENTER FOR PUBLIC POLICY
HOUSTON AREA PANEL STUDY WORKSHOP

March 21, 2008

BE IT REMEMBERED that the aforementioned
proceedings were heard on the 21lst day of March, 2008,
beginning at 9:20 a.m., at the University of Houston
Hilton, 4800 Calhoun, Waldorf Astoria Ballroom, Houston,
Texas 77004, reported by Dorothy A. Rull, a Certified
Shorthand Reporter in and for the State of Texas, as

follows, to-wit:
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PROCEEDINGS

MR. GRANATO: Good morning and welcome to
the Houston area panel workshop. First thing 1 would
like to do is introduce myself. My name is Jim Granato.
I direct the Center for Public Policy, the University of
Houston. We have all been in contact in the last couple
of months in preparation for this workshop.

I also want to thank all of you for
coming. I am very grateful that you are willing to
participate In this very important endeavor. This would
not be possible if it wasn"t for the support of the
Houston Endowment. So I want to thank Anne Hamilton and
George Grainger and the Houston Endowment for providing
the funds for this workshop and this project.

1*d also like to thank some of the
members of my staff, Renee Cross, Mike Angel, Kelly Le.
They did so much work for this conference and I am really
grateful.

Also, grad students that worked on this
project Katherine Barillas, Rose Kowalski and Thanapan
Laiprakobsup also provided extensive support. And Lisa
Holdeman in the development office helped craft the grant
proposal with this. 1 am grateful to all of them.

Now, why did we ask you to participate?

It"s very simple, your expertise. Your mix of expertise
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will inform a report that we will use to help create a
panel study or a series of panel studies for the Houston
region. That"s why you"re here.

The conduct of the meeting is
conversational. 1[It"s not a traditional academic meeting
where there®s a lot of structure. We want to have a
conversation.

We have a PowerPoint presentation on the
board. Notice the bullets. That is not a sequence.
That"s just a set of talking points. So we can take
those out of sequence. And if there are other things you
see up there you want to add, feel free to do so as we go
along. This is just a guide.

Frank Scioli and 1 will moderate. Frank,
as you all know, has been on the National Science
Foundation since, 1 think, the Civil War. And it"s my
pleasure he"s willing to co-mod --

(Laughter.)

MR. GRANATO: It"s my pleasure to have
him here since --

MR. SCIOLI: Et tu, Jim.

MR. GRANATO: -- help co-moderate. Now,
remember that you®re going to be miked. And both Dorothy
Rull, who is going to be doing the transcribing, and Phil

Booth ask that you speak up and loudly -- not loudly, but



10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

speak clearly. In addition, Dorothy asks that since
we"re all -- since she®s transcribing, to try and take
cues from each other so you don"t speak at each. So try
and avoid cross-talk. 1 mean, we"re all facing each
other for the most part. So let"s try and make sure that
we -- one person at a time talks, but make sure you get
your point in. We do want to hear what you have to say.

One other thing -- and 1 think this is
probably the most important thing about this
discussion -- as we talk to each other today and
tomorrow, 1 want you to think about this process being
guided by the principle of calculated risk; that is, as
we go through and discuss designs and issues, we want to
consider the benefits such that the risk of -- of -- of
taking on a certain type of design is -- is outweighed by
the potential benefit of the information you acquire. So
keep that in mind as we go along.

So let"s begin. Please, introduce
yourself with your affiliation and your expertise.
1°d like to start with Chris Achen.

MR. ACHEN: 1I°"m Chris Achen. 1I"m at the
Princeton Politics Department.

MR. BIEMER: My name is Paul Biemer. 1
actually have two places I work, RTI International and

University of North Carolina the Odem Institute. And I'm
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a statistician, and |1 have expertise in surveys.

MR. BLAIS: André Blais, department of
political science at university of Montreal. [I"ve been
involved in Canadian election study.

MR. BRADBURN: Norman Bradburn. National
Opinion Research Center and University of Chicago,
although living in Washington at the moment. 1 do -- I™m
a survey methodologist.

MS. CALLAGHAN: 1"m Karen Callaghan from
Texas Southern University right next door to University
of Houston. And I am in the field of political
behaviors, political psychology, and the interim director
of a new survey research center at the Barbara Jordan
Institute in our school of public affairs.

MR. ESCHBACH: 1°"m Karl Eschbach. 1°m a
sociologist and demographer. 1 was here at U of H for
about six years from the mid "90s then down at Galveston
at the medical school there for another six years and
then this last August 1 inherited the directorship of the
Texas State Data Center from -- from Steve Murdock, when
he -- when he left the state.

MR. FRANCIS: 1"m David Francis. 1°m the
chair of the psychology department here at the University
of Houston, and 1 also direct an institute here called

The Texas Institute For Measurement Evaluation and



10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

Statistics. 1"m a quantitative psychologist, but 1
started out as a clinical neuropsychologist. 1 do a lot
of work in education.

MR. SCIOLI: I"m Frank Scioli. First, a
disclaimer, anything 1 say does not represent the
National Science Foundation. [I"m here based on my
training and experience, as the police would say, and 1
live in Washington, D.C. and 1 work at the National
Science Foundation.

MS. HAMILTON: 1"m Ann Hamilton, senior
grant officer at Houston Endowment and the vice chairman
of Teresa J.W. Hershey Foundation. 1"m here as an
observer.

MS. JASSO: 1 am Willie Jasso. 1 am a
professor of sociology at New York University, and 1"ve
done work on panel surveys and also on the empirical
study of immigration.

MR. JONES: 1 am Mark Jones, professor of
department political science at Rice University.

MS. LEE: Good morning. 1"m Rebecca Lee.
I"m here at UH in the Department of Health and Human
Performance. 1"m the director of our Texas Obesity
Research Center. And I do a lot of work looking at
minority and underserved populations, increasing physical

activity, reducing obesity, improving dietary habits.
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MR. O"MUIRCHEARTAIGH: Colm
O"Muircheartaigh. 1"m at the Harris School and NORC at
the University of Chicago. And I am a statistician with
an interest in survey methodology -- or a survey
methodologist with an interest in statistics.

MS. SIEBER: 1"m Joan Sieber, psychology
professor emeritus from Cal State East Bay and editor of
the Journal of Empirical Research on Human Research
Ethics or JERHRE.

MR. GEYEN: Good morning. 1"m Dashiel
Geyen. I1"m on the psychology faculty at Texas Southern.
And I have quite a bit of interest, particularly in
clinical research associated with mental health concerns,
chemical addictions, and health disparities.

MR. GRANATO: Thank you all very much.

So we would like to start off the discussion now. Norman
Bradburn has agreed to kick off the event.

MR. BRADBURN: Thank you. Jim asked me
to do a little, I guess, introduction or sort of
background to -- kind of history and some other aspects
of contemporary longitudinal studies or panel studies.
And I"m -- 1"m going to start at the bottom, both utility
and other issues, okay? 1"m going to work up to them.
And -- and this is kind of a broad picture sort of

notion, which 1 think might help frame more detailed
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discussions.

And, fTirst of all, let me start a little
bit about terminology. 1 think the others can --
particularly, the political scientist people might
correct me. 1 think the term "panel study" was -- was
invented by Paul Lazarsfeld, and I think the first panel
study that people pay attention to was the first election
study, the Lazarsfeld and Berelson -- Berelson -- Elmira,
was that --

MR. ACHEN: Yes.

MR. BRADBURN: 1 think the Elmira study.

And the idea was that rather than just
doing the regular polling, you take a group of people
before the election and follow them through during the
campaign through the election and after the election.
It"s a prototype which various election studies,
national -- the U.S. national election study and, |1
imagine, Canadian election studies and so forth have
adopted ever since; and -- and Lazarsfeld and other
colleagues did several others I think in other elections.

Was that the 1940 election or "40 -- "44
election? It was quite early.

Well, any case, that"s -- that"s where
the term "‘panel study came from. And basically, though

there"s no codified view of these terms, 1 -- 1 would
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think just the way 1"ve noticed the terms used, the panel
usually refers to interviewing the same people several
times, you know, maybe -- certainly twice -- certainly
twice, maybe three, maybe four like 1 said.

Whereas the term "longitudinal study"
tends to be used nowadays anyway, where you follow a
group of people or -- or households or whatever the unit
is over a long period of time, many years. The -- the --
some panels -- the PSID, which is probably the panel
survey of income dynamics started in the "60s, has been
going continuously, 1 mean, every year, every -- | think
probably it"s every other year now since then.

So -- and -- and they"re interest -- very
interesting unit problems when you carry a panel that
long, what happens -- and they"re now, 1 think, doing
grandchildren of the original respondents in the PSID.
And we conduct -- that"s one issue obviously we"re going
to talk about. That started in -- in the "60s during the
War on Poverty.

And 1 just want to say one other thing
about -- about terminology. There®s another use of the

term "panel," which confuses people at times and that"s,
I think, only used by commercial research firms where
they impanel a group of people, usually volunteers,

and -- and then they send out a -- a request for
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participation in a particular study. So it"s not -- 1
don"t know quite how they analyze the data, but I think
it"s not so much that they are looking at responses of
the same people over many different responses -- 1 mean,
over different queries. Rather it"s a panel in the sense
that you impanel a jury or -- so it"s -- it"s a -- it"s
sort of a standing sample that you can query some
portions of it. | don"t -- don"t -- and they"re very
large. They"d be 80,000, 100,000.

The Harris -- the current one that you
hear a lot about, the Harris interactive one, which is a
very large group of people who have agreed to answer
questions for Harris, If they"re asked. And they have --
they do get the sociodemographic characteristics of them,
so they try to then draw a sample that is, in some sense,
balanced or -- or representative or whatever they"re
trying in the instance. That is not a -- | mean, that"s
not the use of "panel" that, 1 think, we would want to be
using here.

Just as a suggestion, 1 would suggest it
would -- to distinguish panels from longitudinals, if
you"re thinking about something that"s relatively short,
that could be a year or two or three, something like
that. You can call it a panel study. |If it"s something

you"re thinking of for a very long period of time, then 1
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think we tend to think of it as a longitudinal study.
Although, again, the term "longitudinal study” is
sometimes used, to my mind, incorrectly but, in any case,
used to -- to apply to something that is a successive
time series, across -- but a successive cross-series.

Like the general socio survey which NORC
does and NSF has sponsored for many years since 1972 is
a -- well, up until next year, is a -- is a new sample
each year. So it"s a time series, same -- many of the
same questions are asked every year, but it"s a new
sample. So you can®"t -- but it"s representative of -- of
a population. So you could look at trends in the
population, but you can look at individual change.

I think beginning -- what"s the next
year, is it, Frank? What -- there will be a panel
component, so... And -- and it has, at various times,
that -- a sample of the GSS has been used in a kind of
quasi-panel fashion.

So, now, let me just say a little bit
about why there was so much -- has become so much
enthusiasm for -- for longitudinal studies. And 1 think
it"s probably due to the -- the example of the PSID.
What -- when the Panel Survey of Income Dynamics got
started on the war on poverty, one of the relatively

early things that they found was that, although the



10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

13

poverty rate didn"t change very much, when they looked at
individuals in poverty over time where they“re now --
they looking -- they were interviewing families every
year, they found that individual families did not stay iIn

poverty very long or, at least, many of them didn"t. And

it was a relatively small proportion -- 1 think about
20 percent or something -- that were persistently in
poverty.

This completely changed the view of
policy people and people who thought about poverty
because rather than being an enduring characteristic of
families, which you would assume would be the case if you
jJust looked at cross-sectional data because the rate
stayed pretty much the same, in fact, at the individual
level, there was a lot of turnover iIn various sections.
And that"s -- that basic insight or basic sort of fact is
what drives interests, 1"d say, in -- in panel studies
and longitudinal studies.

The fact that you may -- if you look at
aggregate data, even though a good time series, you may
misinterpret what"s going on. And so, | guess, one
principle in terms of utility to say is that where you
think something like that might happen, that"s a good
place to put your money on thinking about -- about

longitudinal studies or panel studies of various sorts.
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Now, what about design -- sort of general
design issues? 1 -- in starting to characterize the

different types of panel studies and longitudinal

studies, 1 think there are two -- two major ways that --
or two major types -- excuse me. One basically takes a
group of people who have -- who share some

characteristics of some kind and that are of interest and
particularly if they"re characteristics that change over
time; for -- age, for example, or -- or children growing
up, people getting older, people who are going through
school, people who are going -- entering the labor force.
That is you think of transitional roles or places in
society where there are people who are transitioning from
one to another and there®s a kind of natural time
dimension to it.

So there®"s a -- there are a number of
longitudinal studies that the National Center for
Educational Statistics does where the principle is to
take a cohort of students, usually defined by where they
are in school, starting -- the -- the basic for years,
the basic principle had been to take senior class, though
the senior class of 1972, and "82, "92 and then they
missed out in 2002, but they"re, 1 think -- 1 don"t know
where that is -- and they"re starting a new cohort. Now,

they may start in different places. So the 1972 cohort
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started with people as seniors and then followed them
on after graduation.

Then there was more interest in the
dynamics of high school. So the next one, which is
called High School and Beyond, which was to take the
people who would graduate in "82, but they started with
them in the 10th grade in 1980, because they were
interested in -- in what happened to the people who
didn"t graduate so it would have followed -- would not
have been in the sample of seniors.

The next one, the "92, people who were
the "92 seniors, they went back even further to start
with people in the 8th grade because they were even
concerned with that. And there would have been others
that started with a cohort of kids entering kindergarten.
There®"s even a cohort birth cohort where -- taking kids
who were born in a certain period and following them.
Those -- some of those are extremely long lived, maybe
10, 20 years. And -- but the principle you could see is
they take people at some common experience, but it"s
going to change over time.

Another one that"s quite well known in
NORC -- and -- and we"re involved with -- is the National
Longitudinal Study of Youth, which takes as its standard

age rather than grade. So the first one that we-"re
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involved in is the -- it was 1979. It was people who
were born -- who are aged 14 to 21 in 1979. And they"re
still being followed. They were followed every year for
about 15 years or so, 20 years. Now they“re followed
every other year. And 1 suppose, unless the Labor
Department gives up entirely, they will be followed until
they retire or die, but...

Then we started a new cohort in 1997 of
people child -- of people who were born -- who were aged
12 to 17 in 1997, and they have been followed every year
now for -- let"s see. What is this "97 -- 10 years, I
guess. | mean, we"re iIn the 11th or 12th round of that,
and 1 think they will probably do that every year until
they“re about -- for about 20 years and then shift to the
every-other-year sort of mode.

The -- 1 —- I want to mention a few
because there are people -- experts on these. Again,
they can become farther as we go along.

The other -- this I have talked about age
and things like that. Another principle one could take
is people who are entering in some transitional phase. A
very challenging one, which Willie can tell us about it
as we along, is the new immigrant study; and that took
people who were legal immigrants to the U.S. in one

calendar year, was that?
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MS. JASSO: A specific time period --

MR. BRADBURN: Time period.

MS. JASSO: -- with admission to legal
permanent residence.

MR. BRADBURN: Residence. And then they
are being followed yearly or -- or...

MS. JASSO: About every four to five
years.

MR. BRADBURN: So they will be -- and
that"s looking at people who have a particular starting
characteristic that they were immigrants, though
heterogenic -- heterogeneous obviously immigrants, and
then following their essentially assimilation or progress
or whatever into the U.S. society and that"s another kind
of principle.

Another one, which Is a somewhat shorter
one that Paul tells me he"s involved in, is the National
Survey of Child and Adolescent Well-Being which takes a
sample of children who are -- of any age, including
babies and so on and so forth, who are in a --

MR. BIEMER: Investigated.

MR. BRADBURN: -- investigated for child
abuse of various sorts, and -- and then they"re followed
as -- for two years or...

MR. BIEMER: Well, they"re -- they
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follow -- they interview them at 18-month intervals, but
they~ve been following them now for about 10 years.

MR. BRADBURN: 10 years. Okay. So
it's. ..

Just to give you a couple other examples,
NSF does a study of people who receive Ph.D.s In science
and engineering; and they follow them for the rest --
essentially from the time they get their Ph.D. -- or at
least a sample. Not all of them -- until they retire.
Well, 75 now, 1 think. It used to be until they retired.
But now, since you don"t know when that"s going to be,
they -- and that"s, 1 think, every other year.

And at the other end of the age spectrum,
The Health and Retirement Survey, which take -- the
National Institute of Aging does, and that"s -- takes a
cohort of people who are, 1 think, 55 to 60 at the
beginning; and they have been following them, then, until
they die. And that"s -- covers both health, disparity --
their health as they age and their involvement with the
labor force and particularly savings or retirement and
how they handle that sort of thing.

Another one was a long-term -- a study of
long-term disability, which took a sample of -- took a
cross-section, but then was heavily oversampling for

people who had disabilities, and then follow -- have been
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following them until they die, but...

A new one, which Colm is involved in, is
jJjust getting started. |It"s called The National Study of
Children, which will take not only a birth cohort, but
pre -- prebirth and even an intentional --

MR. O"MUIRCHEARTAIGH: Preconception.

MR. BRADBURN: Preconception. That"s
a -- a sampling challenge, to say the least. And that
will be very, very large study. 1 think 100,000 children
are expected, and they will be followed for 20 years.
And that"s -- one more focused on health, particularly
environmental, the interplay between environments and --
and -- and health.

Now, notice that these mostly have been
either defined by some common characteristic or some --
something that"s intrinsic to the individual like age or

something like that.

There have been -- but cross-section -- 1
mean, nationally. Pretty much, these are all -- well --
is -- is their specialty.

MR. BIEMER: Mine is national.

MR. BRADBURN: There -- there is another
variant where in one interesting context -- | think this
may be -- well, it —-- something called the Chicago

Neighborhood Study, which is a bit of misnomer because
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it"s actually a study of young people and their
involvement with the criminal justice system. 1 mean,
that"s the focus of it. But people that the
investigators were extremely interested in the
neighborhood context within which young people were
socialized and got involved with criminal activities of
various sorts. So it"s -- though -- it"s a longitudinal
study, and it"s a kind of quasi-cohort.

But what they did there was to take
neighborhoods, very small neighborhoods, two or three
blocks, in Chicago because they wanted to narrow the
context and, also, for practical and cost reasons and so
forth, get intensive information about the -- the
characteristics of the neighborhood. So that it"s a kind
of ecological study that"s different from these others,
which have just sort of taken the individual or household
as a unit.

This takes -- it sort of blends the --
the neighborhood and -- and they get all kinds of data.
It"s not just data of individuals. There"s data from
households in the -- in the neighborhood -- I mean, now
they just -- the focus is kids who they are looking at
and things, but other households in the neighborhood,
filming the neighborhood, getting -- characterizing the

character of the housing, the cleanliness, the graffiti,
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various stuff like that, a very intense kind of data of
all kinds of different levels, which is another kind of
thing of various sorts.

MR. SCIOLI: : Who funds that?

MR. BRADBURN: Well, it"s the justice --
National -- NI1J put in a lot of money, but also the --
the MacArthur Foundation and several other private
foundations did that. The -- now, that"s one way of —-

of looking at it.

Another way they character -- are
selecting different -- it"s almost like natural
experiments, that is, taking some event or -- real event,
elections being, you know -- except in Canada where you

don®t know when it"s going to happen, but. At least, in
the U.S., you know when the election is going to happen
and so you can plan out a survey before, during and
after. 1t"s much more challenging in Canada where you"ve
got to be ready to go at any particular moment.

But -- but the idea here is rather than
taking people with common characteristics, you take an
event or a series of events or class of events and then
look at what -- people who are affected by these events.
As | say, the elections are probably the easiest one.

Program -- many program evaluation

things, training programs, for example, would fit into
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this sort of model in which people are going into a
training program or several different types training
program, you know, like the facts of Job Corps versus
neighborhood youth training programs or things of this
sort. You can take a sample of people who are going into
the training program or getting a control group is often
the problem with these kinds of designs, but you want
people who would have gone into the training program, but
for some reason didn®"t go into it. Some reason, it"s not
relevant to the dependent variables and then follow them
for some period of time. These tend to be more like
adaptive panel studies because they tend to be shorter.

They always give lip service to the idea
that they want to look at long-term outcomes, but I don"t
know any that actually have. They usually get -- after a
couple of years, figure that"s about what they"ve done.

We did one -- one 1 was involved in some
years ago was looking at the effects of a TV program on
conveying health information and that, 1 think -- 1 think
we did that in Dallas. | don"t think we did it in
Houston, but 1 think it was in Dallas.

And there we enlisted a bunch of people
to watch the program, and we have a control group of
people who weren®"t watching the program. And we had --

it"s a complicated design, actually. But it was to see
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whether the -- the programs which were designed to teach
people about nutrition of various sorts and cancer
screening and other things, whether it, in fact, did this
or not.

Now, one of the -- this -- now, SO -- soO
those things were events you think. And as | say,
they"re kind of either real experiments or if you can
control the event or, in fact, one many years ago was
quite iInteresting -- in terms of controlling the event
was looking at the effects of sonic booms on households
in which the Ailr Force -- because we could schedule --
this was done for the Air Force -- schedule the -- the
sonic booms at different times and see what effect it had
on -- on the poor populous that was doing -- being
subjected to this --

MR. O"MUIRCHEARTAIGH: Did you have an
IRB clearance for that?

MR. BRADBURN: This was before -- this
was before IRBs existed. 1 don"t know -- 1 don"t know
how they would have respected to that. But it"s a
different sort of approach to the problem.

Now one of the -- excuse me -- the value
of either of these, also, is there®"s a certain ability
to —- for serendipity to do things. Because sometimes

you"re involved in a -- a study and an event happens that
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you hadn"t expected. 1 was involved in one some years
ago in which we were -- it was -- looking -- trying to
look at event -- natural events on mental health or, at
least, stress of -- of ordinary population.

And while we were engaged in the pilot
study, so we had done -- we had done the first data
collection, but hadn®"t done the second yet -- well, we
were going to do four, and 1 think -- 1 forgot whether it
came between the first and second or second and third,
but. ..

In any case, the Cuban missile crisis
came along. So we had this intense event, and we were
able to quickly go back to the people that we had already
interviewed when we had a lot of data about psychological
reactions and so forth. We had predata, so you could
really see what the effect of a -- of a social trauma, so
to speak, or tension was on that. And then later on
when -- when we actually were doing the study, President
Kennedy was assassinated. And we were able, also, to go
back to an unscheduled follow-up to see what kind of -- of
effect that had on people where we had previous
information.

And that"s -- those are kind of things
that you can"t -- these are sort of unscheduled events,

thank goodness. But if you have a panel going or a
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longitudinal study, you can go -- you can take advantage
of that of various sorts. In fact, you can sometimes
if -- even if you hadn"t planned it as a panel study, you
can use -- you go back to people.

So after 9/11, we went back to -- we
had finished, just not too long out of the field for the
General Social Survey, and were able to go back to the
people who had been in that to see. And, again, because
you®ve got a lot of pre-measures and so it"s a good chain.

So, as you can see, the kind of -- and on
the dependent variable side, one is interested in either
change, short-term or change as a result of events, or
sort of change in a transformational sense as people age
or move through some psycho -- yes.

MS. SIEBER: Norman, the General Social
Survey being a cross-sectional study --

MR. BRADBURN: Right.

MS. SIEBER: -- how did you know how --
who to go back to?

MR. BRADBURN: Because we had the names
and addresses.

MS. SIEBER: So there it"s not anonymous?

MR. BRADBURN: No. Because it"s -- it"s
a probability sample of the population, so you have to go

to the address and do a listing of the population and --
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and get the -- the thing -- we need that for verification
purposes and other things. So it"s -- you know, we --
you know, we have that in the -- in the sampling -- in

the field records as who the respondent was.

Now, I"1l just mention one other use of
panel studies that -- but not analytically. And -- and
I —- this is just for -- anyway for completeness. The --
where -- as | say, typically you"re interested in change.
And there are some measures or some surveys that are very
interested in change, like the current population survey
where you"re interested in the unemployment rate every
month and you®re interested in changes in the
unemployment or lack of changes in unemployment rate.

And you“re interested also in very small changes, you
know, tenth -- several tenths of a percentage point,
something like that.

So the kind of sample we need in order to
do that is very large. But -- so what the Census Bureau
does is to use some of the principles of panel studies,
but they don"t analyze them that way. That is, they
enlist a new sample every month and then that -- that --
that series of households --

(Electronic feedback.)

MR. BRADBURN: 1Is that okay?

-- stays in the -- for four months and
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then drops out for eight months and it comes back in for
four months. And that"s -- but -- but they don"t look at
the data for each household change over months. |In
principal, it could; but the spirals aren"t set up that
way and they"re so doing. And that"s really a sampling
issue in order to simply reduce the -- the variance times
that so that you can make the -- the change -- the
estimates for change in the unemployment rate more
accurate for smaller sample size of various sorts.

That is, however, a problem that you
should be aware of. Many people -- because the analysis
of longitudinal data or panel data and so forth is more
complicated and it requires also the files to be set up
in such a way that you can so do this. And often people
don"t -- they go to all the trouble to do it, but then
they don"t really exploit the data fully.

For example, the -- the survey of
doctorate recipients, the USF study, which is a
longitudinal study, isn"t very often analyzed from the
point of your career development, which is what you could
do and so forth. And, in fact, it"s treated by many
people who analyze it and so forth as -- as if it were
repeated cross-sections, and they don"t take advantage of
that. Now, that"s -- anyway, those are kinds of issues

that we can -- can get onto, but...
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Anyway that"s -- that"s the kind of
overview of, | think, the -- the kind of terminology,
principles sort of views of why -- why one does -- does
the -- does panel studies. As | say, they“re the kind of
thing that, you know, in terms, its change is obviously
the major kind of thing and what kinds of change.

And 1 -- 1 separate these two; that"s
change where you think there"s some kind of event because
those are -- are -- the design of those are somewhat
different than those where you"re essentially taking a
cohort of individuals who are going to go through some
kind of transition into the labor force or health or age
or disabilities or whatever, those kinds of things of
that sort, or -- or career development.

So 1 think 1711 stop there.

MR. GRANATO: Thank you very much.

Would anybody like -- like to add
something, what Norman put forth?

Go ahead, Colm.

MR. O"MUIRCHEARTAIGH: There"s just one
other example to add to Norman®s categorization. There"s
the set of surveys that NORC is carrying out for the
Annie E. Casey Foundation on their Making Connections
Program. Their Making Connections Program is one in

which they adopted 10 neighborhoods or neighborhoods in
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10 cities across the country into which they invest
foundation money, and they want to evaluate what happens
to these neighborhoods.

The first -- NORC is carrying out the
evaluation surveys. And the first wave was six years ago
in which we selected a panel of 800 households in each of
these neighborhoods and then went back a few years later
to see what their characteristics were and what the
characteristics of the neighborhood were. And one of the
things that we hadn"t realized -- and indeed the Annie e.
Casey Foundation hadn"t realized -- is how many people
would move.

And it turns out that 50 percent of the
people in the panel had moved out of the neighborhood
during the three-year period. And this raises the issue
of what -- what your panel is and what its function is.
So, in one, we have a panel of housing units or a panel
of addresses that we can follow, which tells us something
about how the neighborhood is changing; but that doesn"t
tell us what happens to the people in the neighborhood.
And from the point of view of the foundation, it"s
important what happens to people who leave the
neighborhood.

So you could envisage, in parallel to

Norman®s example about PSID and poverty, it could be that
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the neighborhood stays the same, but that all of the
people who leave the neighborhood go on to better things.
So the neighborhood is essentially a launching pad for
progress or it could be that the neighborhood stays the
same and -- but the people who leave all getting worst
off so that it"s a -- a slippery slope to -- to —- to
deprivation -- more serious deprivation.

And the smaller the area, the more
serious this problems becomes in terms of the proportion
of people who are likely to disappear. So it"s not quite
panel mortality. Having worked mainly with national
studies myself, you know, this is -- it"s a relatively
small problem for national studies and the -- the outward
migration, in particular, is not such a big issue. But
for -- for a lot of small area studies, it turns out that
there®s a real conflict between following people and
following addresses or following housing units.

And -- and it"s caused the Foundation to
rethink its policy as to what it"s trying to do. |If, for
example, nobody essentially stays in the neighborhood
more than three or four years, the kind of program that
you want to implement there is going to be very different
from the kind of program you want to implement if people
stay in the neighborhood for very long periods of time.

MR. BRADBURN: Yeah. 1711 pick up on
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that. The other side of that issue, which is one of
these cases where what®s happening at the aggregate may
mask what"s happening at the individual level and that"s
when neighborhoods improve a lot there®s gentrification
in various sorts where the -- the housing values and so
forth go up, but it isn"t the same people who are living
there, that is, the people who -- who -- the poorest
neighborhood or. ..

And 1 did a study of racially integrated

neighborhoods, and this is a kind of problem that is

there, too, is the people -- even though some of the
characteristics may stay the same, It"s —- It"s quite
different people who are -- who are living there. And it
can -- it can go up or down, depending on -- on which way

it"s sort of going.

But it does —- if you"re trying to sort
of meld it with -- with policy interventions of various
sorts, then you really do need to know what"s -- what"s
going on at the kind of -- both levels because it"s
not -- you may -- you may be trying to do something about
the neighborhood, independent of the individual, but you
may be wanting to do something for -- for that kind of
person regardless of where they live.

MR. GRANATO: Paul.

MR. O"MUIRCHEARTAIGH: Just on the -- on
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the very same issue, we"re -- we"re going back this year
shortly for the third wave of this panel. And, again, we
don"t know the answer to the question whether we expect
50 percent change again this time, but we don"t know
whether it"s the same 50 percent or a different 50
percent. And these, again, are very different pictures.
So that having churning where everybody moves is quite
different from having an area where 50 percent stay the
same all the time and the other 50 percent change

every -- every couple of years.

So 1t"s one of the reasons | think why
panel studies or longitudinal studies are so valuable is
that you can get a lot of information with a
cross-section and two gives you a straight-line model, 1
guess. If you wanted to attain more complex, you need at
least three observations. And if you wanted a real
picture of what"s going on, then you need probably more
than three.

MR. GRANATO: Paul. And then Willie.

MR. BIEMER: Yeah. What Colm said
reminded me of another type of panel survey, and 1 think
you"ve probably covered it implicitly but this is with
community intervention type of study where in the case --
RTI is doing this survey called the Community Healthy

Marriage Initiative where they“re going into communities
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and they"re offering various types of services and
classes and so forth on -- you know that -- related to
marriages. And they wanted to see, you know, how this
might improve characteristics, such as the divorce rate
or separation rate or marital happiness and things like
that in the community. And so they"ll do a baseline
interview and they"ll do the intervention; and then
they"I1l come back and do, you know, more surveying.

And -- and -- and do the surveying, It could -- 1 think,
in this case, they"re going to be surveying these people
several times. At the same time, they want to be able to
make cross-sectional estimates to be able to get
descriptive statistics of, say, marriage rates and so
forth that are going on in the community. So they“re --
they"re having to refresh the panel for the same reason
that Colm was talking about, moving in and out.

And another issue that you run into with
those kind of intervention studies is that if you're
looking at -- at sort of community-level aggregate
change, you -- you have to have some pretty big changes
to be able to detect them because in a lot of these
studies there -- there are not many communities involved.
You know, you have like control group and treatment
groups. They"re not -- there are not that many

communities that are really getting this type of funding
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to do this -- this -- these marriage -- this marriage
initiative.

And so in those situations, you have to
be -- you have to consider maybe more sophisticated types
of modeling that are having -- you know, that are
operating at the individual level and measuring
individuals exposure to these programs and things like
that. So it brings up some real complexities in dealing
with analysis.

MR. BRADBURN: Yeah. That"s -- what"s
wrong with that is if you have a treatment of some sort,
even if you think you -- and if it"s a general sort of
one. When we were doing this evaluation of the TV
program, we had very careful inducements at different --
like we paid people different levels to -- to watch the
program. But then it turned out not everyone watched the
program, even if they got paid. But also the people who
weren"t paid did watch the program. So analytically it
became extremely tricky to be able to separate out the
people who were in the true experiment, that is, you
assume you induce them to watch the program they would
not have without the inducement. On the other hand,
there are people who watched it without any inducement,
who -- the nat -- people who naturally would have watched

1t.
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And, of course, that"s the kind -- the
group that you worry about -- I mean, why you do an
experiment because you worry if you just did a
cross-section and said who watched the program, who
didn®t watch the program and how much they know about
health information, you -- you know, you would worry
about -- that that"s, you know, the predisposition of
various sorts.

So 1t does became extremely tricky if --
and -- and even very well designed experiments of
interventions -- Jim Heckman has done a lot with the
training programs where there people are -- go to various
training programs and so forth. It turns out that a lot
of people in the control group get training also, 1 mean,
not in the -- not paid for by the program, but either
they pay for it themselves or -- or some other kind of
program. So you have to be very careful in -- in -- in
the data you collect and the way you do things, if you"re
trying to do it -- use it as an evaluation to -- you
can"t just assume that your co -- your control group
didn"t get treated, whatever the treatment is in that
sense.

MR. BIEMER: Yeah, exactly.

MR. BRADBURN: The same would, you know,

go here where -- where there -- so these big
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interventions, in some sense, are available to lots of

people and not just the ones you necessarily are thinking

of -- that are in your, quote, experiment.
MS. JASSO: 1 want to go back to the
issue that -- that Colm raised because it"s been a very

important part of thinking in immigration research and, |1
think, will be pertinent to the planning of the Houston
study.

The key thing is to distinguish whether
we want to learn about a place or learn about people and
people®s behavior. And in -- in immigration for the 20
years that immigration researchers were developing the
design that became the design for the New Immigrant
Survey, this was a very key question. It"s well known,
for example, that there are areas in the country -- and
you see this on TV all the time -- where no one speaks
English. And the interpretation is always that people go
there, they stay there forever, they never speak a word
of English.

It turns out people pass through those
areas. So the idea behind the New Immigrant Survey is to
take people on their road, and they will stop off along
the way and long the way live in some of these areas, but
we will be able to contrast what happens to them over

time versus what remained the characteristics of those
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areas.

And this will be something, | think,
to -- to think about very hard because in a -- in a study
such as Houston, it"s very important to know about
geographic areas, but it"s equally important to know what
happens to the people who pass along the way through
those geographic areas.

MR. GRANATO: Chris.

MR. ACHEN: 1 want to throw one other --
one other point into this conversation and, that is, that
we"re in an era now of computerized databases often
collected for administrative purposes.

And, for example, up Iin my room, | have
every New Jersey voter on my laptop and which elections
they have turned out for as long as they"ve been
registered in the -- in the State of New Jersey. This is
4 1/2 million records, and it"s available -- it"s a
public document. They just burn a CD for you, and you
carry it away. The name, the address, the phone number
are —- are all there.

So this i1s, in effect, a longitudinal
survey of its own kind. Every little election, they
record whether you showed up or not and this information
is public. So one possibility that is available to

people designing a survey like -- like this one is to
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take public records of that kind and take the name and
address and the phone number from the survey, match it to
the public records and add that kind of information into
the -- into the survey.

So 15 years ago, of course, this would
have been impossible. No one wants to read through
4 1/2 million records and find individuals. But with --
with computer databases now and -- and the kind of high
speed processing we"ve got, this is perfectly possible.
And voter records aren®t the only thing. There are
commercial databases of various kinds as well.

So one thing, I think, that we might just
want to have on the table is the possibility that the
data that are in the survey that you collect might be
supplemented by relatively inexpensive public sources.
Sometimes, you know, $50 will buy you the -- will buy you
the CD, and then you just take a laptop and have it do
nothing else for a couple of weeks except find people and
match them up.

MR. SCIOLI: Carl Eschbach.

MR. ESCHBACH: Yeah. I -- 1 work in a
census shop. So relative to this point, 1 thought I"d
share some -- some facts from the American Community
Survey and from the 2000 census that the American

Community Survey has questions about residents one year
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ago. And on that basis, 160,000 or about 3 percent of
the Houston metro area population enumerated in 2004 in
that area was living outside the area; in 2005, one year
later, about half inside the state and half outside the
state. And of course that does not speak to any
international out-migration that occurred. About

5 percent, about 220,000 people moved into the Houston
area from outside, again. And that"s domestic
in-migration. And we do have international in-migration,
about 50,000 moved in from outside the country. So --
so, in aggregate, about 5 percent of the population in
one year is different.

IT we go back to the 2000 census, looking
from 1995 to 2000, and forgiving niceties like circular
migration and -- and mortality in the period, 11 -- about
460,000 or 11.5 percent of the 1995 -- people who were
enumerated in 1995 in the Houston metro area were outside
were enumerated somewhere else in 2000. | -- 1 didn"t
poll here the in-migration figures, but it"l1l give you
some sense of the turnover that Houston experiences.

Oh, and I guess the other -- about
80 percent of Houstonians in 2005 who were living in the
same house that they were living in, in other words,

20 percent had moved in a one-year period from 2004 to

2005.
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MR. SCIOLI: One of the things that has
struck me with this august group and for the -- the folks
from -- the locals should really understand that these
are the best that you could have discuss these issues in
a conversational way.

I"m —— I"m reminded of D.T. Campbell*s
work on threats to validity. And Norman talked about
that and Colm talked about that. And the classic of
looking at what -- 1 guess he regretted ever calling
quasi-experiment. It haunted him for the rest of his
life. But there we are, having brought out some critical
points.

And, in my mind, that the bullet at the
top of the list really comes down to the power of the
design. There are tricky analytic questions, but I mean
you have bright people who work on these questions and
they invest their time. They can do the statistical
analyses. They can do the methodologic innovations. But
it comes down to the tradeoff between the power of the
design, again, independent of the qualifications of the
people involved -- you®"re going to get the best people
involved -- how much do you have available, what are the
resources to bring to this kind of an undertaking.

I mean, unfortunately it comes down to

the bottom line. The -- the dollars invested yield the
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power of the design, yield the kinds of questions that
can be asked and the -- whether you"re looking at the --
the critical issues that so many of you have raised.

So, 1 mean, 1 guess Norman in his wisdom
said "I"m not going to touch that one at the outset."
Let me lay out -- and that"s kind, if you will, the NORC
strategy. Let me draw you in. Let me tell you about
what we can do. 1 mean, here®s the fillet and here®s the
fish and, oh, over here we have a nice buffet with
macaroni salad and then, hey, if you only eat one meal a
day, maybe that"s all you need.

Or -- so who"d like to share with us the
magnitude of increasing costs relative to the power of
the design?

MR. O"MUIRCHEARTAIGH: 1 guess -- 1 guess
the question would be, you want to compare two designs
and which is more -- which is more expensive. So, |
guess, the alternative -- the question is what are the
alternatives that you want to consider? And | suppose
the primary alternatives are to have a panel compared to
having a successive cross-section. So | guess these
are -- the cheapest of all is not to do any social
research. So that"s easy. These are a lot more
expensive than that.

MR. GRANATO: Although ignorance is
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expensive.

MR. O"MUIRCHEARTAIGH: That"s right.

MR. BRADBURN: And the second is just use
administrative records.

MR. GRANATO: Sure.

MR. BRADBURN: Although that"s -- that"s
not necessarily cheap, depending on --

MR. O*MUIRCHEARTAIGH: So -- so, | guess,
the question in part, is that what the question -- to
what extent is it —-- is there -- is It more expensive to

have a panel and to maintain a panel than to have

successive cross-sections of the same size? Is -- is
that -- because that"s, at least, a question that could
be answered. [1"m certainly not going to be the best

person to answer it.

It"s not clear to me that there"s an
enormous difference in cost between the -- Norman, I™"m
sure, would be better equipped to answer this than |1
would. But in many ways, the second wave of a panel is
lot cheaper than a single cross-section because you have
much better locating information, you have much higher
productivity for the cases that you field. Typically,
the -- the -- the loss to a panel comes primarily in the
first -- in the first wave. The -- the conditional

probabilities of response -- the response rates among
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those who recruit such a panel said traditionally have
been very high. So -- and -- and -- NLSY, they"re above
90 percent every year, even for -- for -- for 90 --
NLSY97.

For the Making Connections Project, which
is not nearly as well resourced as NLSY, our response
rates among people who agreed to response in the first
wave are between 80 and 90 percent. And they"re cheaper

cost per case for these than the refresher samples that

we add to the -- to the panel in these neighborhoods. So
I"m -- I"m not sure that there would be any
substantial --

MR. BIEMER: Well, except one -- one
issue might be the sample size required for two
cross-sections to get the same precision on the measure
of change as you would get from two interviews of the
same sample.

MR. O"MUIRCHEARTAIGH: Right.

MR. BIEMER: -- because you would need a
smaller sample size with the longitudinal.

MR. O*MUIRCHEARTAIGH: No, no.
Absolutely. But I"m saying, my guess is that in
comparing the costs, people will probably not think so
much about that, but think If you have 3,000 observations

twice, which is cheaper.
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MR. BRADBURN: Well, it would also depend
a lot on -- on the number of design issues and -- and
implementation issues that can be more or less expensive.

For example, many longitudinal studies
don®"t go back in the second wave to the people they
didn"t contact in the first wave. That is, they may go
back to the people who -- well, some don®"t even go back
to the people who refused them the first time. But
the -- the big expense in -- in the first wave in
cross-sectional study is the -- you know, the cases that
you have a hard time contacting because they aren”t there
or it turns out it"s not really a household, et cetera,
et cetera.

So if you don"t go back and try to do
that again, that -- that"s cheaper. | mean, that --
that"s the kind of thing... And, again, as you go along,
if you —- if you —-- if somebody drops out and you just
let them drop out and don"t try to keep them back in,
then that"s -- that®"s a cost saving.

I mean, the NLSY, for example, which is
quite well financed on the whole, they go back to people
that -- who are in the original sample until they
ascertain that they"re dead or that they"ve said, "If you
call me once more, I will put my lawyer on you" or

something like that. But -- and we have found people,



10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

45

you know, in the tenth wave that we hadn"t interviewed
since the second wave or something like that. So you try
and Fill in the -- the data to some extent. But if you
try to go back always to the original sample, that"s more
expensive than -- | mean, but that"s a kind of option.

The thing that really is -- that -- if --
and this gets back to the kind of motion that Willie and
Colm mentioned about what"s the sampling unit. And it"s
been a problem with PSID because as -- if -- if your
family is the unit, which it was in the PSID, so now the
next -- you come back, and the -- and the parents are
divorced. Now, you"ve got two households. Who do you --
you know, your sample potentially can grow and so forth.
And -- and so you have to have a rule about which -- what
you"re going to do.

IT you™re —- if the house unit, the
address is the unit and you decide you"re going to take
who"s ever there and not follow the people who moved out,
then that"s cheaper than if you say, no, 1 want to find
out what happened to those people who -- who moved out.
Then, two things, you might -- one your sample might grow
because now you might use both the people in the house
and the people who moved out. But if you say, well,
let"s just stick with the original people, then now

you"ve got to track them someplace and typically, you
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know, to minimize costs at least with personal
interviewing, you know, you cluster households and you
have area -- multilayer sampling and so forth -- well,
now the person has moved -- this is -- this really drives
up the cost In the NLSY. The person has moved from a
place where you -- a sampling point where you have
interviewers to a little town in Wyoming or something
like that that"s 250 miles or 500 miles from where you
have the nearest interviewer. And -- so what do you do?
Do you fly in an interviewer or do you switch modes and
try to do it on the phone or -- or whatever, if you can

get the phone numbers and things like that.

So it"s -- 1 mean, these are all kind of
issues that -- that have big cost implications, but they
are design -- you know, depending on your resources of
various sorts, you can -- you can take the more expensive

option or the less expensive option and so forth.

MR. BIEMER: But, you know, 1 -- 1 just
want to -- 1 just want to reiterate that, you know, you
really can"t -- you really can"t talk about cost of two

designs without fixing something like quality, you know,
in terms of, at least, precision. So if we"re talking
about estimates of change and looking at estimates of
change of a certain precision, then when you start

comparing different survey designs, you might find that
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one survey design, like a cross-sectional survey, becomes
much more expensive because, you know, you®re going to
have to double the sample size to get the same precision.

So you really have to think in terms of
not just the sampling -- you know, how many -- what
sample size, but what"s the quality of the estimates that
are going to be produced by each survey design that"s
being considered.

MR. BRADBURN: 1 mean, as 1 mentioned,
the census and the CPS uses a panel not for -- for the
kind of purposes that we"re sort of thinking about it,
but to reduce costs to get a better -- more precision for
the unemployment -- change in the unemployment rates.

MS. JASSO: Let me jump in here. A
couple of points. Part of the answer to the questions
that -- that -- that have been raised is going to be what
the Houston group decides are to be the objectives of the
study and, of course, it takes time to -- to decide what
those objectives are. But it"s possible that you could
come down to the side that you really have two
objectives; one of them is a Houston-area study and other
one is Houstonian study. And you could have two
components, a panel and a cross-section component.

The second thing that 1 want to say is

that a lot of what we"re talking about that we know comes
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from regular surveys of the native born. We are finding
in the New Immigrant Survey that foreign born behave
somewhat differently or, at least, it"s a hypothesis to
entertain that may be differences, for example, iIn the
traditional cost savings of recontact in a longitudinal
survey. These may not apply or not apply directly to

foreign born. So it"s going to be very important to --

to take into consideration the -- the -- the demographic,
the nativity composition of -- of the Houston area
population.

In relation with that, an early thing to
confront that we confronted in the New Immigrant Survey
is language. We -- we came down on the side that for
data quality and -- and for inclusiveness, we would have
the principle that every person would be interviewed iIn
the language of their choice. That runs costs up a lot.

MR. KLINEBERG: So not just Spanish?

MS. JASSO: Oh, no. We have 95 languages
in the New Immigrant Study. And not only that, it also
means an enormous amount of planning has to go into the
design and it also interferes with traditional notions of
mode. You"ve heard norm Norm say the in-person mode
versus the telephone mode. Once you get into the
language problem, it may be that there"s no interpreter

available on the ground --
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MR. KLINEBERG: Sure.

MS. JASSO: -- and you have to go to a --
a telephone mode. Moreover, one of the things that we
encountered with the immigrants is that many of them
preferred to be interviewed on the phone, but only after
they have met the interviewer in person. So you make the
contact, you go, you know, all the expense of going to
the household and then they say call me at 2:00 a.m.

And -- and you do that. And so you end up with this very
interesting mixed mode that is arising from the
characteristics of the population whom you want to study
and -- and every bit of it has cost implications.

MR. O"MUIRCHEARTAIGH: Something I"m --
what Willie says, it seems to me that one of the most
desirable outcomes of this question as to which is the
better design is that it would force those of you who --
who -- who are conceptualizing the study to decide what
you want to do. So we could almost postpone the question
until you®"ve decided what the purpose of the study is
because it really makes an enormous difference, i.e., iIn
terms of all of the methodology depends on what your
fundamental objective is.

And it may be that the design that Leslie
Kish itch called the split-panel design is -- | mean, the

danger with these compromise designs is they always look
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good to everybody because everybody feels they"re getting
part of what they want. Maybe that"s not a good idea for
the split panel in which you have -- in which you run a
panel, but also have refresher cross-sections in each
wave might be -- might be the best design. And the
balance between the panel part and the cross-section part
would depend on the relative weight that you give to --
to the objectives that you have.

Following what Norman said, the tradition
in panel studies has been never to go back to wave one
failures. So, in general, nonrespondents of wave one and
noncontacts of wave one are not followed up in a panel
and apparently because of the notion that you need that
first -- these starting conditions, these initial
conditions for panel members to make it worthwhile.

So even NLSY, which does go back to
everybody after the first wave, conditions it on -- on
first-wave response. And we"ve been experimenting with
going back to First-wave nonrespondents in -- in the
Making Connections study and in our studies of the
Chicago Housing Authority leaseholders who are being
displaced by the plans for transformation and have found
a very high success rate in -- in going back even to
refusers at the -- at the first wave. So our current

estimate is that probably 50 percent of refusers and a
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higher percentage of noncontacts can be converted at the
second -- at the second attempt.

And my -- and my proposal would be that
the first wave, In contrast to our usual system, which
the first wave is very content heavy. You know, this is
like the -- the launch pad for the panel and it can --
usually a very long questionnaire with a lot of detail --
that maybe it would be much better to have a very light
first wave so that the first wave is really a recruitment
wave so that you don"t lose cases in the first wave and
that you pick up the information later. |If you think
about PSID where perhaps half of the total nonresponse
after 20 years could be traced to the Ffirst wave
nonresponse in PSID.

IT they had thought back then that it
would have been -- because we have strong evidence that
people will continue in a panel once you have recruited
them, so that the key is to get them in. If they had
done a very light wave in 1966 just to get people in the
panel and have their nonresponse rate down and picked up
the other information over the following 40 years when
they have plenty of time to pick it up, the attrition
problem wouldn®"t have been nearly as great. So I think
for panels, my new proposal is have a wave zero, which is

essentially recruitment and just enough to involve
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people, just enough to get it started, but minimize
response -- nonresponse so maximize the response rate at
this wave zero, don"t allow all of the sponsors and
enthusiasts to get all of their questions into the first
wave where they all want to have them because they say
without that, civilization as we know it pretty much
comes to an end.

Very light first wave and then maintain
the panel carefully afterwards. And -- and my -- my
hypothesis is that the attrition level will be much lower
than it would be otherwise.

MS. SIEBER: I"ve -- I"ve been thinking
about the recruitment issues particularly as they relate
to your relationship with IRBs since that®"s my role here.
And 1 -- 1 want to relate to this point in that that
recruitment wave would be, I think, a very important step
for building the motivation to continue in the study,
understanding what the study®"s benefits are so that the
recruitment wave could be followed up with mailings that
would build a relationship with the survey. This way
when you tell people that they don"t have to answer
questions or, you know, whatever you have to tell them in
the informed consent, if they already know you, that"s
what the informed consent is. It"s not what the IRB

insists, you know, that long thing is. 1 think that
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could solve a lot of recruitment and retention and IRB
problems.

MS. JASSO: Let me jump in here because
I —— I think this is a wonderful idea, but it will only
work with surveys that have certain purposes. For
example, it would not work with a survey of brand new
legal immigrants because part of it is that you want to
know exactly what they"re going through immediately after
getting their green card. So you can®"t have a wave zero
and postpone getting that terribly important, immediately
important substantive information.

The same thing with some of the election
surveys, it would be -- it would be difficult, I think.
But for other surveys, | think it"s a splendid idea.

MR. KLINEBERG: Well, the other
possibility Is to have a shorter gap between that first
wave and second. So you recruit them and then get back
to them fairly quickly with the longer survey.

MR. BRADBURN: Could 1 just pick up one
point? 1 mean, it"s -- it"s back to an earlier point
that Willie made about misestimating the costs, 1 mean,
the -- because you"re going on some assumption of various
sorts.

A case in point that was enormous -- had

enormous cost implications: When NCS decided to go back
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to eighth grade, start the panel in eighth grade, nobody
seemed to -- well, 1 don"t think there were any data and
so forth. But nobody took an assertion that -- that
people -- kids who were in the eighth grade don*"t
necessarily just all go to the same high school. And it
turned out that the spread of kids going to different
high schools was much, much greater than had been
anticipated. So that instead of having a very -- most
people kind of in one place to go for the second wave
when they were sophomores, it turns out that they were
scattered all over the city -- I mean, not taking into
account, you know, the 20 percent who mover every year or
whatever, but just spread out over -- over a much bigger
geographic area. So you -- you have one or two Kkids in
30 schools instead of, you know, 20 or something in two
or three schools. So i1t just blew the budget enormously.
And you know, there®"s -- there"s --
you -- well, unfortunately, when you get into these
studies you realize how many assumptions we make about
the -- the course of life for -- for different kinds of
things without any real data about it. And that was one
that people just assumed, you know, well, there are
feeder schools to these high schools and so all the Kids
from this eight grade are going to go to that high

school, and it just wasn"t the case at all.
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MR. BIEMER: You know, another thing I"ve
learned is that some things that you think might increase
survey costs actually can work to reduce them. 1 mean,
Colm"s idea, for example, about having the zero wave
first struck me as being, you know, sort of an expensive
way to increase response rates. But -- but then again 1
think about some of the experiments we did at RTI looking
at incentives. And you might think, you know, that
incentives would increase survey costs. We found in some
of these studies that they actually reduce survey costs.

Giving a $50 incentive to respond to
sample members, It not only increases surveys costs but
it also gets them more engaged and it reduces the number
of follow-up attempts that are necessary to -- to be able
to convert initial nonrespondents and so forth. So
it"'s —- it"s —-

MR. BRADBURN: Good point.

MR. BIEMER: -- it"s something that, you
know, you have to experiment with. You can"t just go on
intuition.

MR. GRANATO: Chris, do you want to say
something?

MR. ACHEN: 1I"m not sure when you want to
take this up. But at some point 1 think it might be

helpful to us to have some sense of what It Is you guys
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want to do. And though there"s this very nice panel
aspect of the CPS, for instance, which 1 -- that -- that
Norman mentioned that 1 became aware of about a year ago.
It is completely useless to political scientists who want
to use the CPS for voter turnout because that"s an every
two-year thing and the panels never overlap.

So the question drives what"s useful
about the design and vice versa. There are, of course,
other aspects of the CPS for which the panel thing is
just —-- i1s just great. It just doesn"t work for us.

So I think there must be an enormous
number of possible things to ask about the Houston
region. But at some -- at some stage, | think focusing
us a little bit might be helpful.

MR. GRANATO: We will. After this
overview discussion, the next discussion will be about
design issues. So we"re going think -- talk about
studies like PSID, but there®s also the potential to
integrate with the Klineberg study. We link -- he has it
cross-sectioned on every year he"s been doing it. Is it
207

MR. KLINEBERG: 27 years.

MR. GRANATO: 27 years. And maybe a way
to integrate panels with his -- it"s like a voyager

spacecraft, right. He"s taken a thermometer of the area
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and the region and way to just use the panels and to
drill down in a specific area that seems to be flaring up
in his survey or it could also be used to validate a -- a
large omnibus panel, too. It has its cross-sections, the
integrity of the sample -- but of this large panel, given
the threat of migration, out-migration. Does it still
square with what he®s finding in cross -- at the
cross-sectional level. We"re going to talk about those
things in a little bit.

One thing that struck me is | have read
and studied panels, though 1"ve never implemented one
myself. But the one thing I always viewed and I™m
starting to -- the discussion here has made me think
twice about this now -- is the sampling mortality issue.
It sounds like it"s not as big a problem as I -- 1 mean,
I heard about refresher samples. And | assume, since
it"s being used, no one thinks they compromise the
integrity of the -- the sample itself. So is that true?

Is that -- 1 mean, because 1 figure, you
know, your first wave, that"s your baseline. Then you go
in successive waves. You actually bring In a refresher.
No one is concerned about the fact that that refresher is
in some way going to create or contaminate the original
baseline?

MR. BRADBURN: Well, there -- there has
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been at various times a concern for what"s called panel
effect, which is -- that is, our people who have been --
and -- and particularly with attitude kinds of things.
And 1 think an election survey is probably more so than
others. But the question is, If you"re interviewing the
same people over time, then to what extent have you
taught them or have they committed themselves to one
view; and so there"s -- there"s a kind of dependence
that"s -- that"s been art -- assumed conceptually It"s
been artificially introduced by the fact that you"ve been
asking them questions of various sorts.

And -- and many studies build in ways to
test out whether that"s true or not. In -- in this
evaluation of the TV programs that I mentioned, as it
were, we had a -- an elaborate design in order to pick up
whether there were panel effects and so forth.

And my -- 1 guess my bottom line of that
is 1"m seeing very little evidence that that"s a major
problem. So there may be some cases where it is. But it
seems to me that, at least in -- certainly in the studies
I1"ve done myself and -- and sort of -- | haven"t done,
you know, an exhaustive search of literature and so
forth; but 1 think it"s -- it"s an overblown problem.

And -- and I think it was one that in the beginning -- in

the early election studies that Lazarsfeld and his
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colleagues did, they worried about that a lot. But I
don*t think that they, in fact, found a big -- big
effects -- small, yes. Little tiny effects and so forth.
So there"s --

MR. KLINEBERG: You would think --

MR. BRADBURN: Pardon?

MR. KLINEBERG: You would think there
would be effects because --

MR. BRADBURN: Well, but it"s in the same
issue that in the early days people worried about
interviewer effects. You know, there -- there®"s a whole
literature that -- the Hyman, et al., book on
interviewing and so forth, which was premised on the
worry that the interviewer®s attitudes would affect, you
know, that they would get the -- that the respondents
would say what the interviewers wanted them to.

Well, 1 mean, the basic issue there is if
you train interviewers well, you know, they -- and they
behave the way they"re supposed to and so forth, it isn"t
an issue of various sorts. 1 mean, there are good
interviewers and bad interviewers and so on and so forth.

But I mean there are a few places that
worry if -- but I*1l actually give you a place where --
where there a bit of a problem with longitudinal studies

that we turned up in the NLS. Now, see, this is a study
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of kids, at least, in the beginning, they"re kids so
they“re typically interviewed in home -- at home or so on
and like that. And they"re interviewed. And pretty
much, they“"re living in the same place. And the way the
interviewing staff is, it"s pretty much the same
interviewer who comes every year. So after four or five
years they really -- there"s a relationship and, in fact,
we would get places where people would say, "Well, Sally
didn"t come back this year and 1 only want to talk to
her. 1711 only give the interview if 1 have™ and so
forth.

Well, another researcher who had studied
in —— in various other context rates of elicit drug use
in youth found that the reports in the NLSY were less

than they were getting in some successive

cross-sectioning. And what she believed -- 1"m not sure
this totally was evidenced. But It -- it"s certainly
plausible and feasible that over time the -- the

respondents had sort of bonded with the interviewers like
their mothers or something like that, and so they were --
they were not reporting sensitive behaviors of various
sorts that they wouldn®t report to their mothers or
something like that. And so they -- it"s a kind of -- a
kind of extra relationship that they have sort of built

up-. But that"s a very unusual kind of situation of
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various sorts that -- and | don"t think it -- it was --
again, if it"s an effect of at all, it"s kind -- kind of
a big effect.

I mean, it was -- Willie mentioned about
the -- the immigrants. |1 mean, there is a sense in which

the interviewer in these longitudinal studies does have a

somewhat different -- because we do try to, in general,
match this, you know, so that they can go back to -- to
the same person, and sometimes this is -- with NLSY it"s

been many, many years.

MR. BIEMER: Well, the other reason why
you want -- want a refresher sample is because over time
attrition will reduce the representativeness, if 1 could
use that word, of the sample that you selected. And if
you try and make cross-sectional estimates, then you
don"t really have -- integrating a sample. So you may
want to, you know, bring in, you know, the in-movers,
things like that that aren”"t represented by the original
sample.

So it depends upon your objectives again
whether, you know, you®re more interested in start
looking at a fixed panel where you select a sample from a
population at some point in time and that"s going to be
your reference population, you just want to look at how

that population changes or you want to, you know, update
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that sample for changes in the population and do
cross-sectional estimates along the way; and that®s where
you get to the rotation panel designs.

MR. EMERSON: But you“re --

MR. BIEMER: Like a refreshment?

MR. EMERSON: Pardon. But it"s quite
important to distinguish between the different purposes
for supplementing the sample.

MR. GRANATO: Right.

MR. O"MUIRCHEARTAIGH: And they really
can be quite different. They can be -- the rotating
panel is essentially an attempt to -- it replaces a piece
of the panel. So its purpose is to reconstitute the
panel in some sense.

But the split panel design is essentially
one where you have panel, which is a pure panel that you
follow. That means it"s the same people. You don"t add
to iIt, you don"t subtract from it. And in parallel, you
run cross-section samples because you want to represent
the population as it is.

So one is measuring change in terms of
the -- within individual gross change, and the other is
looking at net change in the -- in the community. And 1
think in Houston it looks as though they might both be

quite Important objectives, but they®re not the same.
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MR. BIEMER: Right, no.

MR. O"MUIRCHEARTAIGH: So we probably
shouldn®t use the term "refresher”™ for cross-sections
that are running in parallel.

MR. BRADBURN: Well, you have -- the --
as you go along -- again, it depends on what you"re --
what the universe you"re sampling is. But they -- after
the first year for many samples, there will be people who
weren™t eligible at the time you did the first wave or
the zero wave but who are now eligible. 1 mean,
obviously if you"re doing a sample of people in Houston,
the next year there will be some people who moved into
Houston in the year that you -- since you started and
they were not eligible the year before; so they"re -- so
your representatives, in that sense, decreases every year
because -- and you have to -- for -- for that kind of
design, you have to do refreshers because you -- they"re
jJust people that -- that had no chance. It wasn"t that

you didn"t get them; they just had no chance to be in the

sample.

MR. GRANATO: Got you.

MR. BRADBURN: But others -- for the
others, it"s people who dropped out -- who are

replacements for people who dropped out, but who could

have been iIn...
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MR. GRANATO: Got you.

MR. O"MUIRCHEARTAIGH: 1 guess then the
real refresher would be the HRS design, Health &
Retirement Study, would be real refresher, a panel
refreshed where every five years they recruit a new age
group because the other reason people aren®t eligible is
they"re not old enough, so if you have a couple of adults
or old people or whatever. So every five years HRS
recruits a new cohort essentially so that they maintain
the panel by adding 50 to 55 year olds or 46 to 50 years
olds or whatever the -- the current age is where they --
where they supplement the sample.

MR. GRANATO: One thing I want to bring

up —- let"s take a 10-minute break. But one thing I want
to do is talk about this idea -- | want to keep up with
this point about 1"m -- the concern 1 have is not about a
new -- a refresher where you get a new cohort in it.

It"s when you bring in a refresher to try and supplement
a cohort you already have, and 1 want to know what
you-all think about that.

MR. BIEMER: That would be like
substitution. So you have someone who dropped out and
you try and match them on the characteristics?

MR. GRANATO: Yeah. Yeah. Let"s take a

10-minute break, and we"ll come back and we"ll start with
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those design issues.

(Recess 10:48 to 11:16.)

MR. GRANATO: Okay. What we"re going to
do, we -- we"re going to focus on design issues for quite
a while now because this is very important. And there"s
several substantive questions to deal with, which each
may require different types of design.

But before we get to that, 1 -- | think
we should get a summary of the Klineberg survey, which
has -- which has been around for almost 30 years.

It"s —- it"s a cross-sectional survey of the Houston
area. And Steve Klineberg is here --

MR. SCIOLI: A Lucky man.

MR. GRANATO: -- lucky for us. And 1°d
like him just to explain what -- what he"s been doing and
then the possibilities of linking up with panels and
things of that sorts and the questions -- some of the
questions he"s been addressing in that time. Steve.

MR. KLINEBERG: Well, we began 27 years
ago. And -- and I get unfairly credited for planning to
do this in my life. 1 mean, 1 teach a research methods
class to sociology majors at Rice. A friend of mine had
just started a survey organization. Houston was booming.
One million people had moved into Houston between 1970

and 1982. One million, we were riding the oil boom to
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continued prosperity. We did that first survey. Two
months later, the oil boom collapsed. 1 said, "My God,
we better do this survey again."

And so iIn 27 years, we have been
asking -- taking a representative random sample of Harris
County residents reached by random telephone numbers --
that RDD thing, random adults in each random household.

I hope we have a chance to talk a little
bit about what®"s happening to response rates in all of
this and are there alternative ways to ensure that truly
representative samples are taken. So our response rate
have been going down every year, but the sample still
seems to be a very good representative picture of a city
undergoing just remarkable transformation.

The city went into major recession after
the oil bust and then recovered into a radically
restructured economy and a demographic revolution. And

so for 27 years, we"ve been watching the city change and

documenting these -- these developments. So the beauty
of what we"re now thinking of doing with -- with -- with
this panel study is -- is we have now this -- this

cross-sectional survey that is continuing.
The reason -- when 1 was late this
morning, | was having a definitive meeting with our dean.

Rice is committed to helping us raise, as a part of their
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endowment, 5 to 10 million dollars that will establish an
institute on Houston-area research at public impact that
will ensure that the survey continues.

MR. BIEMER: Could 1 ask, what"s the
sample size?

MR. KLINEBERG: Sample size of about 700,
drawn from a population of about 2 million.

MR. BIEMER: 700 completed or...

MR. KLINEBERG: Excuse me?

MR. BIEMER: 700 completed?

MR. KLINEBERG: 700 completed interviews,
yeah. So starting in our -- at the beginning, we got --
had a 75 percent response rate. OF all potential random
numbers, once you remove numbers that are not in service
and -- and business numbers, 75 percent of all those
random numbers resulted in a completed interview. Now,
it"s about 38 percent. So that"s a growing concern. But
still, as | say, seems to be -- you know, somehow it
still seems to be representative. People who don®"t want
to answer they"re -- and -- and the other thing that"s
happening is that we“"re not -- we“re not getting more of
a refusal rate. The cooperation rate remains just about
what it was. The problem is finding a human being to
answer the telephone.

MR. GRANATO: Wow.
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MR. BRADBURN: Do you know what
proportion in this county -- have telephone.

MR. KLINEBERG: 1It"s about 92,

93 percent. Now, I°"m not sure because so many having
land lines, it"s hard --

MR. BRADBURN: Well, the land line,
that"s different from the issue. But the one -- I mean,
the one population that is under covered by telephones
were Hispanics, and so...

MR. KLINEBERG: And young people now.

MR. BRADBURN: And young people have
phones, but not land lines. They"re not...

MR. KLINEBERG: Can you -- and you can
now do samples of cell phones; right? You can get those
numbers. And so that®"s a -- certainly one possibility.

MR. BIEMER: The question is, do you want
to. But, yeah, you can.

MR. O"MUIRCHEARTAIGH: The evidence is
quite strong that response rates for these cell phone
samples are extremely low. But, again, the cooperation
rate is high. But that speaks -- the very small number
of people who answer the telephone to numbers they don"t
recognize, so the overall response rate is very low.

MR. KLINEBERG: Right, right.

MR. BRADBURN: But you"re not -- is that
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because you don"t know whether it"s a real number or not?
MR. O"MUIRCHEARTAIGH: No. But these --

these are samples of cell phone numbers.

MR. KLINEBERG: 1 mean, because
people don®"t -- people will not answer their cell
phones. ..

Yeah. And you leave -- we leave messages

at the end. We say, "We"re calling from Rice University.

We"re doing our 27th annual survey."™ Don"t know who we

are. We are -- but "please call us back to do the

survey." No one calls back.

So, at some point today, I would love to
get help from all of you about what are some alternative
ways to get representative samples as we go forward in a
world where telephones are less and less effective in
reaching people. But the survey has continued to be a —-
a very reliable ongoing feature of --

MR. BRADBURN: Do you have a core of

questions you ask each year and then topical modules? |1

mean --
MR. KLINEBERG: Yes.
MR. BRADBURN: Sort of like the GSS?
MR. KLINEBERG: Right, right. And we ask
about -- 20 percent of the survey is new each year, but

then we*ve got these questions. Then two years later,
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let"s ask some of those again. So it"s now getting
pretty full.

MR. BRADBURN: How long is it?

MR. KLINEBERG: Survey takes about 20, 25
minutes. Once people start, almost no one breaks it off.

MR. BRADBURN: Yeah. You can go longer
than that.

MR. KLINEBERG: So it"s been -- and do --
do any of you know -- as far as we know, no other city
has been tracked for this length of time in this kind of
systematic way. The Detroit area study used to -- used
to be around. The Los Angeles County survey is done
every year, | think, but by different clinical
investigators each year so there isn"t that continuity.

So our sense is that this is a real --
really has turned out to be a very interesting and unique
resource for Houston. No -- no city has been tracked
this as far and | assure no city has undergone the kind
of transformations that Houston has.

MR. SCIOLI: How much have -- pressing
you a little bit on Norman®s question, how much is core
and, you know, 1 was looking at the back, your -- your
corporate friends and sponsors.

MR. KLINEBERG: Yes.

MR. SCIOLI: And how much do they kind of
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make suggestions and say, "Why don"t you include a module
on this"™ and you know, therefore the original objective
may have changed and the core --

MR. KLINEBERG: Yeah. That"s a great
question. We have been very fortunate with recognition
in the city very early on that this is enormously
valuable to business. And -- and people have -- we"ve
sort of made this consortium of groups -- because | get

invited all the time to give talks to managers of banks

and -- and Mattress Mack, who is this big furniture
company. "l need to know who is going to be buying my
furniture.” And -- and they -- when they ask me to give

talks, | say, "Sure. But will you make a tax deductible
contribution to Rice to help support the survey?"” And so
the result has been $170,000 a year from this consortium
that makes it possible for us to do that.

And they are -- they understand that this

is -- that we are open to suggestions at all times, but
the survey questions are shaped by -- by the issues that
we"re -- we"re exploring. And -- and, also, no question

is ever proprietary and data are always made available to
everyone. And -- and the support has come just with the
sense of -- and In some ways that®"s the most valuable
thing about this survey is that it is independent and --

and no one controls it.
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And we do add modules. We did a module
one year working with the Greater Houston Mental Health
Association, did a series of questions on the perceptions
of mental illness. We did a module with the Texas
Transportation Institute at University -- at Texas A&M.
We do on module on attitudes towards mass transit and
different transportation questions. So we"ve done that.
And then -- and then some of those become questions that
we track a couple of years.

MR. MURRAY: Steve, when did you begin to

add these supplemental samples of African-American

samples --
MR. KLINEBERG: Thank you.
MR. MURRAY: -- to your 700 continuing --
MR. KLINEBERG: Well, we had that 700
continuing. And that reaches -- and that oversamples

Anglos because we take a random adult in each random
household and -- and if you"ve got five to six adults in
the household, they get one to five or six chances as
opposed to one or two.

So we -- we -- early on, starting in 1991
the first time, we did additional sample surveys with the
identical questionnaire. And it -- and it asks about
four questions in, "Are you Anglo, black, Hispanic, Asian

or some other ethnic background?” And -- and then -- and
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we continued the surveys then to reach a total of 500
African-Americans, 500 Hispanics, and 500 Anglos every
year. So now | have very rich data, especially on Latino
immigrants and their experiences, too.

MS. JASSO: It"s in Spanish, also?

MR. KLINEBERG: And it"s always
translated in Spanish. In two of the years, in 1996 and
2002, we added a major survey of the Asian population in
Houston where we -- we did 28 percent of the interviews
in Vietnamese, Cantonese, Mandarin and Creole. It seems
like every seven years. So next year, we"re back. Thank
god we talked about it. Can we do this?

It"s a tremendous undertaking because
Asians are growing faster even than Latinos, and they
represent about -- about 7 percent of the population, but
they live in only around 4 percent of the households. So
it means -- what we did in 2002, we started with 60,000
random phone numbers, reached 26,000 households, and
did -- and did a little survey with the adult in the
household to then ask about ethnicity and then is
everyone iIn the household the same ethnicity as you and
found 701 of those households that contained an Asian.

And then we took a random Asian in those
random, and a tremendous undertaking to get a truly --

but then it became a truly representative sample. We
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really can tell you how the Philippinos differ from the
Indians in their -- in their experiences and what does it
mean to be a Vietnamese refugee as opposed to a -- to a
professional immigrant —-

MR. BRADBURN: Are those oversamples in
addition to the 700 core?

MR. KLINEBERG: So we build on that --

MR. BRADBURN: So you add 2200 or --

MR. KLINEBERG: Yeah. We build on that
700. So -- so we reach, for example, about 420 of that
700. We then do it again until we get 500, and then we
say, ''Thank you very much." And we have 120
African-Americans we keep doing until we get 500
African-Americans. So It"s a big job.

MR. BIEMER: Who are the main data users
for this study effort?

MR. KLINEBERG: We -- we publish a report
like that every three years. Now, once we get this
institute going, we"ll do a report every year. It —- |
give about 95 talks a year. And everybody wants it, and
that"s another reason why we have got to get this
institute going so we can have other people involved
and -- and figure out more effective ways to get the
information out.

It gets used -- that"s, of course, part
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of the difficulty. It is such a rich survey that it
covers so many different areas that all the ethnic
communities are interested, all the business communities
are interested, all the -- all the environmentalists, all
the -- the women®"s groups. 1 mean, it"s this
self-conscious awareness in Houston that the 21st century
is a different place and Houston®s enormous success
riding the oil boom of the 20th century has to all be
rethought if this city is going to position itself for
prosperity in the 21st century.

And then the demographic revolution has
been just extraordinary because it was Anglos pouring
into this city during the oil boom in the "60s and 70s
until 1982. And all the growth of Houston in the last
quarter century has been immigration from Asia, Latin
America, Africa and the Caribbean. And this biracial
southern city dominated by white men has become one of
the most ethnically and culturally diverse cities iIn the
country.

And because of that migration, there®s a
tremendous -- there"s a nationwide relationship between
ethnicity and age, of course. The aging of America is
largely Anglo aging. More clear in Houston than anywhere
else because the Anglos pour down here until 1982 and

then all the young people who came as immigrants. So,
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you know, one of the most powerful charts in my survey is
of that of everybody in Harris County age 60 and older,
72 percent are Anglos. And of everybody under the age of
30, 75 percent are non-Anglos. Here we are, this
endogenicity.

So it"s a -- it"s a city that is self —-
that is self-consciously aware of the need for this kind
of information. It"s been tremendous, 1 think. And I
think that®"s also why we feel to put forth for a panel
study that would be able to answer and ask different
kinds of questions than this cross-sectional study.

MS. HAMILTON: Can I just say that the
Houston Endowment Foundation uses this study very often,
and it"s quite helpful to us to look at target where
we"re going to put money. So we"re very proud to be a
part of that study.

MR. SCIOLI: Could you say a little bit
more about that, Ann? What do you mean about where
you"re going to put money?

MS. HAMILTON: Well, it -- it --

MR. SCIOLI: No. I -- 1 have no idea
what. ..

MS. HAMILTON: Houston Endowment does a
lot of work. We don"t really care about having our name

all over everything anymore. And so we do a lot of work
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looking at gaps, where the gaps are; and this study helps
us see those gaps and where they -- they are with regard

to health and human services and environment and planning
issues --

MR. KLINEBERG: Education.

MS. HAMILTON: -- education issues. So
all the -- all the groups that we give to. Arts and
culture not as much, but that"s...

MR. KLINEBERG: One of the interesting
things that Houston is aware of now is that the
strategies for economic prosperity for Houston in the
21st century are different from the ones that worked in
the 20th century, above all having to do with quality of
life, with making this city a more beautiful, attractive
place where people who can live anywhere will say, "l
want to live in Houston.™

All right. And that"s -- and Houston
never had a way with that because we had the east Texas
oil fields. So that, too, has become -- and we"ve been
tracking just growing shifts of attitude among the
general public about the importance of environmental
protection, about -- about transmission issues and so
forth.

MR. SCIOLI: So let me put on my Ffiscal

administrator hat for a second and ask me, why do we need
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two sheriffs in town? Why don"t you do the panel study?

MR. KLINEBERG: I1"m -- I"m -- don"t have
time to do that. We do need -- we need many sheriffs in
town.

MS. JASSO: Marshals.

MR. KLINEBERG: Marshals. Then we
have -- the other thing that"s so interesting is that

Houston is the fourth largest city in America and
probably the most understudied major city in the country.
And part of that is our history. We have not had large
numbers of great universities with strong social science
programs as Chicago, Los Angeles, New York; and so we"re
playing catch-up and we need this tremendous -- this is --
this city is sociological gold mine. It"s a laboratory
for understanding the American experience. And no one
appreciates that.

MR. SCIOLI: Let me press this point once
again. And I"m -- I"m sorry to do it. But it"s --
again, it"s based on my experience that | have to ask
this question.

So your objective -- | mean, you heard us
struggling with let"s understand what the objectives of
the panel study would be. And it seems to me, without
great knowledge of it, that there"s a potential

partnership here; as opposed to you using this or this
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informing another study, that there®"s a partnership where
both boats would rise and there would be a conservation
of resources, a pooling of resources. 1 mean, is there
something going on that I don"t know about where Rice
won"t, you know?

MR. KLINEBERG: No.

MR. SCIOLI: Okay. Sorry to bring that
up, but 1 bring those points up all the time.

MR. KLINEBERG: Oh, no.

MR. GRANATO: Actually, the -- UH"s
Survey Research Institute does his -- does the work for
Steve"s survey.

MR. KLINEBERG: We already have
some who -- that do the core --

MR. SCIOLI: Oh, okay.

MR. KLINEBERG: We didn"t before. It
jJust happened that there"s somebody called telesurvey
Research associates that | started working with, and they
went out of business and so we came over here. So
we"re -- it"s tremendous cooperation.

And the idea would be to combine these
two, because you have got a cross-sectional study that is
now going to go on, we think, indefinitely. But we can"t
answer the kinds of questions that a panel study can.

And -- and the panel study doesn®"t have to worry so much
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about, "Are we continuing to represent the city?"

Because we now -- we have a pretty good picture of how
the city is changing. We can take human beings and watch
their lives unfold, you know, where it provides
enormously understanding. So that"s sort of what we"re
thinking of.

MS. JASSO: A very -- a very quick little
question, Steven. How did you make the decision when you
added the -- the subsamples of African-Americans and
Hispanics and Asians, how did you make the decision to
screen on the basis of self-reported ethnicity rather
than on the basis of country of birth for Hispanics and
Asians?

MR. KLINEBERG: Well, I mean, obviously,
we ask everybody countries of birth and how long you"ve
been in this country, and so we have all of that rich
information. But to -- it never occurred to us to screen
on basis of country of birth. We screen on the basis of
ethnicity. And in reaching 500 samples every year for 15
years has meant enormous richness of information about
the Latino population in Houston, how long they®ve been
here, where they came from, where their parents were
born, what language they speak at home.

MS. JASSO: See, the reason | ask is, as

you know, ethnicity is a choice, whereas country of birth
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is, say, a fact.

MR. KLINEBERG: I see.

MS. JASSO: And there is some evidence
that Hispanics in particular, as they assimilate, may
give up the Hispanic label. And so then there wouldn®t
be as much information as you would want on the progress
of people who came from Spanish-speaking countries as

opposed to the people who continue to call themselves

Hispanic.

MR. KLINEBERG: Well -- yeah. The only
way we can do it -- we"re on the telephone, so we
don"t -- and we just say, "Are you Anglo, black,

Hispanic, Asian or some other ethnic background?" And if
they say "1 don"t know'"™ or more than one, we follow it up
with "Which ethnic group do you most identify with?" IFf
they continue to say "'l don"t know"™ on either, we say,
"Great. Fine."

MS. JASSO: Sure.

MR. KLINEBERG: "Thanks for your help."
(Motions.)

MS. JASSO: But it would be possible to
screen on -- on country of birth?

MR. KLINEBERG: And then we ask
everybody, ''Where were you born and where were your

parents born?*
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MS. JASSO: Yeah.

MR. O"MUIRCHEARTAIGH: Well, 1 think a
screener question in country of birth would be a little
more intrusive and possibly inappropriate as the first --
as the first question in the survey, especially given
issues of immigration and other...

MS. JASSO: More intrusive you think than
ethnicity?

MR. O"MUIRCHEARTAIGH: Absolutely.
Absolutely. If you have --

MS. JASSO: Boy, I don"t think so.

MR. O"MUIRCHEARTAIGH: You probably
weren"t born in Mexico and living in Houston?

MS. JASSO: No, I was not, but
nonetheless.

MR. KLINEBERG: That"s interesting. And
you"re right. All these ethnicity is getting more and
more complex and --

MS. JASSO: And more and more of a
choice.

MR. KLINEBERG: We -- we sociologists
like to have nice clear categories. You"re in it or
you"re out of it, and it"s just getting more and more --

MS. JASSO: Well, you need exogenous

variables.
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MR. BRADBURN: 1 wasn"t sure what you
said about the people who are -- basically self-identify
as multiethnic or however you put that.

MR. KLINEBERG: We -- we classify them as
"other."

MR. BRADBURN: Yeah. And then what?

MR. KLINEBERG: And -- well, then, when
we do the oversample to try to reach additional
African-Americans, we would then at that point terminate
the interview.

MR. BRADBURN: But you would include them
in your core 17 [sic]?

MR. KLINEBERG: Oh, absolutely. In the
first 700.

MR. BRADBURN: Yeah. Well, just -- and
in passing, you might want to consider in the future
oversampling that group because that -- that may be a
growing group.

MR. KLINEBERG: Font.

MR. BRADBURN: 1 mean, it -- the -- well,
the census has introduced the multi-racial and so forth
category and with much controversy and so on and so
forth. But I think -- again, this sort of speaks to
trend data and maybe possibly longitudinal and so forth,

that that"s -- it"s good to have something early on when
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it"s not yet --

MR. KLINEBERG: That"s a very good point.

MR. BRADBURN: -- an important category.
Because 1 think in terms of what you"re -- one of the
things you might be interested in -- | presume you"re
interest in -- in a community like Houston, how one loses
one"s ethnicity or one begins to identify with a
transethnic group. And for the future of Houston or
areas, cities like this, that seems to be an extremely
important sociological fact that you"d want to track with
considerable care.

MR. KLINEBERG: 1It"s still a very small
number now.

MR. BRADBURN: Yeah. But that"s -- 1
mean, that"s -- you hope that that grows.

MR. KLINEBERG: Good. That"s a very
good. ..

MR. BRADBURN: Rather than -- the city
could go the other way and become polarized more so and
so forth. But, again, that that might be a very
sensitive indicator of the degree to which it is
polarized or less polarized or whatever.

MR. EMERSON: One of the -- a lot of
changes happened, I think -- and | think maybe since

Steve started -- with Hispanics. Houston is
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overwhelmingly -- population was overwhelmingly of
Mexican origin 27 years ago. So you identify a
relatively small number of non-Mexican origin Hispanics.
Now, that"s iIncreased very substantially. We"re probably
now 62 percent, 64 percent Salvadoran immigration and
some Central America, some South American. We have
almost no black Hispanics. So we have a very tiny
overlap in this community of persons who say they are
black and Hispanic, very different than New York City, of
course. But that"s picking up a little bit.

We had almost no foreign-born blacks.
Virtually all blacks were born in the United States.
That"s changing. Migration from West Africa.

MR. GEYEN: Yeah. And Africa, yeah.

MR. EMERSON: We probably have more
Nigerians here now than --

MR. GEYEN: And the Caribbean.

MR. EMERSON: So these questions have --
you know, have changed a little bit over the 27 years
because our racial ethnic categories are getting more
diverse, more people are saying "other,”™ not identifying
with a primary census category. So these are good
questions to consider going forward.

MR. KLINEBERG: And, again, it makes the

point that -- that Houston is a kind of mirror in the
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sense that new America takes shape.

MS. CALLAGHAN: 1 just have a question
about race of the interviewer, how -- how well do you get
a match? And how do deal with multiple languages, do
you -- the 700 people that you oversample, do you have
information on their ethnicity by the phone numbers or --

MR. KLINEBERG: No.

MS. CALLAGHAN: -- something that you
know ahead of time where you have to call another -- you
still do telephone surveys?

MR. KLINEBERG: Yeah. We always
translate the questionnaire into Spanish and there are
always bilingual Spanish-speaking interviewers available
at all times. And they"re all -- the interviewers are
trained. You know, you call and someone says, '"‘Bueno."
You say, "Oh, un momento por favor."

And then -- and then only when you do the
Asians do we have these multilingual Asians interviewers
helping.

MS. CALLAGHAN: And race of the
interviewer match?

MR. KLINEBERG: And we always -- a core
base of interviewer and gender of interviewer. And we
also have not found much effects. In fact, we looked

every once in a while.
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MS. LEE: Okay.

MR. KLINEBERG: Yeah. So -- so, you

know, you can®"t -- to some degree, Houston is segregated,
but -- but we"re segregated in pockets all over the
place. So it"s -- so you really have to -- it"s hard to

say this is a purely African-American area and this is a
purely Latin area. And so --

MR. MURRAY: The Asian population is
particularly dispersed in Houston.

MR. KLINEBERG: Yeah.

MR. MURRAY: Only about 20 percent of the
Hispanics live in overwhelmingly Hispanic neighborhoods,
sO. ..

MR. KLINEBERG: And, still, there®s a
central corridor of Latin Americans. Even there, too,
it"s -- it"s spread out.

MR. MURRAY: They"re dispersing as well.

MS. SIEBER: As 1 listen to this
discussion of a change in demographics as a large
non-Caucasian young population, one of the things that
occurs to me -- again, putting on my recruitment hat --
is that this is an excellent opportunity for
self-identified emergent leaders to want to use this data
in relation to the development of their own community.

MR. O"MUIRCHEARTAIGH: Absolutely.
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MS. SIEBER: And -- and it seems to me
that this is an extremely selling point as you go out to
each minority group and -- and point out what they can do
with the data and what you will help them to do, so that
essentially you can be both developing political and
scientific infrastructure within that community,
recruiting students to the University of Houston,
recruiting research assistants, and putting the word out
to diverse communities what they can gain from their
involvement in these panel studies.

And they, iIn turn, can give you a lot of
feedback on how to relate to them. And I think Rebecca
will ——- will be a -- being a participatory community
research person --

MS. LEE: It can be worse.

MS. SIEBER: -- can play a major role in
helping guide to make the best use of the input that you
can get from each community and how to relate to them and
how to do the things that they want. They, too, should
be setting the agenda. And until you go out to them,
they may not even realize that they would have that
prerogative.

MR. KLINEBERG: Yeah. That"s a
good point. The -- our -- the survey that I"ve been

involved with has been just enthusiastically embraced by
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the -- by the minority communities across the board.

MS. SIEBER: Yeah. And -- and | see --

MR. KLINEBERG: There"s great excitement.

MS. SIEBER: -- 1 see Rice and University
of Houston working together in -- in this public
relations outreach.

MR. KLINEBERG: Uh-huh. Here, here.
Public -- public impact.

MS. SIEBER: Uh-huh.

MR. KLINEBERG: Yeah. No, and there
really is -- | mean, we"re in a wonderful position,
because there really isn"t problems between these
institutions in this. And -- and 1 think basically it"s
jJjust this awareness there®s so much more to be done here,
there"s so much more research to be conducted than any
one outfit can handle; that we all need to work together
and benefit, as you say, from working together.

MR. BLAIS: David, 1°d like to know
whether you have data on the conceptual level,
neighborhood level. For instance, would it be possible
to -- with your data set, to see what"s going on in the
neighbor where the crime rate is going up or down in
which we act on a neighborhood level as well?

MR. KLINEBERG: Concern about pollution,

does that occur primarily along the ship channel?
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MR. BLAIS: Yeah.

MR. KLINEBERG: We have -- well, we have
700 from a representative sample of 2 million In an -- in
an -- In an area the City of Houston that covers 620
square miles. You could put inside the city limits of
Houston simultaneously the cities of Chicago,
Philadelphia, Baltimore and Detroit.

MS. SIEBER: Oh, my God.

MR. KLINEBERG: Those four cities fit
inside the geographical space of -- of the City of
Houston. So we -- we have ZIP codes and we have -- we
use the telephone numbers to identify census tracks, and
we connect the respondent -- responses to the census
information about the census tract.

MR. BLAIS: 1Is that built into the data
set?

MR. KLINEBERG: And we have that built
into the data set now in the last four or five years.

But we end up with 15 or 20 from a particular region, and
os that"s not enough to be able to tell.

MR. BRADBURN: Well, but if you have, for
your core questions, at least, which you ask every year,
for a variable for which time is not -- at least, a year
is not necessarily things you could pool across several

years to get bigger --
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MR. KLINEBERG: Right.

MR. BRADBURN: -- bigger samples of
geographic samples.

MR. KLINEBERG: But attitude changes
are -- get lost in that so -- but you®"re right.

MR. BRADBURN: Well, 1 mean, if you look
at the GSS, for example, attitudes change pretty slowly.
And so I would think you would -- I mean, in a certain
sense if you, let"s say, you pool five years with some
added -- you could test out a little bit whether the
heterogeneity gets bigger or --

MR. KLINEBERG: Yeah. We have some --

MR. BRADBURN: -- 1 mean, some things
about that.

MR. KLINEBERG: We ask questions about

environmental concern, identical questions over all 27

years.
MR. BRADBURN: Lump them into five-year

categories and -- and pool them, then you could get -- 1

mean -- 1 mean, well, people often overestimate the

amount of change that occurs, you know, social change
that occurs from year to year. Decades, yes. But
changes probably --

MR. KLINEBERG: Well, we have --

MR. BRADBURN: Five years probably
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pooling would --

MR. KLINEBERG: It depends on what issue
there is.

MR. BRADBURN: Yeah.

MR. KLINEBERG: Some issues vary.
Concerned about attitude changes --

MR. BRADBURN: But the issues for which

there have been big events of various sorts. 1| mean, if
there®"s a big oil spill or, you know, a gas -- something
blows up or whatever and -- and there"s a particular

thing, that will have a short -- short-term effect.

But in the studies 1"ve done, 1"ve always
been impressed or depressed, depending on which way you
look at it, at how the half 