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I. CampusESP Services & Features



1. ASSESS 2. ENGAGE 3. MANAGE

CampusESP Services 

Understand and measure 

your parents’ & family 

expectations/interests

Connect with student 

supporters to drive results 

that matter

Organize news, events, 

alerts, and student 

updates in one platform





CampusESP is trusted by over 300 colleges& 4 million families

Customer #1 (2015)
Student retention
FERPA mgmt
Centralized parent comm.

Customer #28 (2018)
Parent orientation
Student success
Centralized parent comm.

Customer #118 (2021)
New student programs
Student success
Centralized parent comm.

Customer #31 (2019)
FERPA mgmt
Student success
Centralized parent comm.



CampusESP for 
Student Enrollment CampusESP for 

FERPA Management

CampusESP for Family Communication

CampusESP 
for 
Parent Giving



“Parents are rational and emotional, informed and 

misinformed, deeply interested and distressingly 

distant, seeking solutions to and being part of various 

problems.”

- Marc Cutright, 2008



CampusESP is your complete 
parent engagement strategy
to support student success Keep parents informed

Nudge student behavior

Alert parents when 
needed

Segment communication 
by population 

Provide analytics on the 
ROI of parent 
engagement



Modernize FERPA Management
Manual FERPA form

Parent calls and emails to school

FERPA as an IT function

Electronic FERPA process

Self-Service access for parents

FERPA as a student success function



Exploratory study of 6,438 students across 9 universities showed:`

Student retention is higher w/ parent engagement

+8%
On average, student retention was 8% higher for a student when 
their parent or guardian received regular updates on student 
progress, compared to students with a parent who did not 
receive similar updates

2022 “Parent engagement increases student success” available at https://www.campusesp.com/blog/student-retention-increases-with-parent-engagement

https://www.campusesp.com/blog/student-retention-increases-with-parent-engagement




WEB

MOBILE

EMAIL

One-Stop Shop

for Your Parents

CampusESP
Content

(some examples)

-Academic calendar
-Deadlines
-Parent events
-Parent orientation
-Admission info

(some examples)

-FAFSA information
-Understanding debt

-Helping your student
-Student checklists
-Mental health support

UH 
Content



II. Data on Parent Engagement Research



Today’s parents expect 
regular communication

85%
of parents 

expect 
communication
at least weekly

Ruffalo Noel Levitz & CampusESP studies of over 73,000 parents (2020-2023).

Percentage of parents
who prefer communication at least weekly:

85%85%

76%
72%

65%64%



The families who need the most support prefer email & SMS

RNL & CampusESP study of 6,400 prospective parents from 29 institutions (2022)



RNL and CampusESP study of 21,860 current parents from 35 institutions (2023)

4 out of 10
families communicate with their college students daily.



Parents expect more.

RNL and CampusESP study of 21,860 current parents from 35 institutions 

(2023)



RNL and CampusESP study of 21,860 current parents from 35 institutions (2023)

76%
of parents say CampusESP helps them better advise their student.



Student success is family success

Alabama A&M (HBCU) parents

after getting imported into the platform
Auburn parent in the 

University Facebook page

Samford parent on the

school’s pandemic response







III. UH Main Campus Progress & Goals



One year in: UH Results 

● 6.3k families reached

● Over 156k emails sent (most were 
automated!)

● An average email open rate of 49% and 
click rate of 9%

● 12.5k unique clicks on content

● Increased engagement for first year families 

and underrepresented populations:

○ Hispanic or Latinx families: 70%

○ Black or African American Families: 69%

○ First-gen families: 69%

○ First year families: 62%







Leverage click data to inform content 
priorities









What content did UH families care about the most?
The most popular content was about: the first-year transition, parking, family tips for 

supporting students, UH news/events, working during college, & move-in.

*** CampusESP created 9/10 of our most clicked on posts for us in 2021-2022!



IV. CampusESP Best Practices & 

Professional Development Opportunities



Want to learn more and get better? 
Discover what others are doing.

campusesp.com/research

Research, Case Studies, and Webinars

http://campusesp.com/research


Want to learn more? CampusESP holds webinars!









Product & Sales Specific Questions? 
Elizabeth Harris,

UH Account Manager

elizabeth@campusesp.com

Houston…. We have a 
parent engagement strategy



V. Q&A


