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University of Houston Goals

• Nationally Competitive:

• Student Success: 

• Community Advancement:

• Athletic Competitiveness: 

• National and Local Recognition:

• Resource Competitiveness:



◦No place for rudeness

◦No place for “shuffle”

◦No place for cynicism

 A&F Customer Service 
◦ Standards of Excellence:

◦ My Department‟s Role: 

 My Role:



A&F
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 Department Responsibility: 
____________________________________________________
____________________________________________________
____________________________________________________

 Who are your 
customers:_________________________________________
____________________________________________________
____________________________________________________

 Exemplary Customer Service: 
____________________________________________________
____________________________________________________
____________________________________________________

____________________________________________________
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